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Background of Campaign

A National campaign Delivered by
funded by the Cabinet
Office through the w
VOIunteering 4 Al VOLUNTAmAReTS ENGLAND
programme.
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Aim of Campaign

A To encourage and increas[
participation in the |
Voluntary Arts Sector

A Reduce barriers to "
volunteering for excluded 4
groups

impact.
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Multi-layered approach
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Small grants A Consultation

High profile festival A Advisory group

Mini festivals A VAE expertise

Civic reception A Partnership working.

Media Training
National telephone helplineggs: +
A DVD

An |.T. portal




Up for Arts

A Designed pro bono by
Saatchi and Saatchi.
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Small grants

A Only 21 days from launch off Important to try and engage
grant programme to closing with the hard to reach
date. groups

A Applicants were supported
by Voluntary Arts England
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Community Foundation AMany applicant
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Grants
A 117 groups applied for aA 39 groups were
grant awarded grants totalling
£22,445

A They requested a total A Average £575 per
of £73,367 group

A Grant awarding panel.
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Festivals

A Major festival held at A Voluntary Arts England
Metro Centre took arts to places

A Over 250,000 shoppers Where people are
per week comfortabl e
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A Imaginative and
Interesting.




NI festivals

~

A London Mela

~

A Newcastle Mela

A North West 1 2 day

festival In Penrith

A Yorkshire and
Humber i 1 day
festival In
Northallerton.
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Ambassador

A fUJp For ARTS is a great way
to try something new and have
some fun. It all started for me
doing amateur dramatics at
Backworth Drama Centre

A A passion for music and

singing quickly followed giving

me new horizons. Have a go at
the Metro Centre, or visit and
event near you and be amazed

at what 1t coul d
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Up for Arts at the Metro Centre

A 200 performers

A Over 100 performances

A 39 arts and craft groups
A 8,000 people

A 4 day event.
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Support and customer care

A Individuals

A Groups

A Training e.g. grant
assessment and media

A Follow up

A National telephone help
line.
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Partnership working

A Media Trust A The campaign

A Television demonstrated cross

i Radio sectoral and cross

) departmental working
A Newspapers

/}UKonlln.e . Aolt Dbrought
A Community Foundation oeople together for the

A Local authorities first t i me é é€
A CVS
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Promotion

Up for some fun?
Up for meeting people?

A 24 foot L()rry Up for something new?
A Robson Green | '

A Community Channel
screenings

A Qutside Big Screens
A Tube and Bus stations

A Leaflets and publicity
materials. |
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Legacy

A VAE gained experience AOoOlt was I mpor't
A Gathered evidence was not a hit and run ,
A Training offered campalbgnhee. .0
A DVDOSs

A I.T. portal

>

Long term partnerships
A Relationships built

Cross Government arts
advocacy

>
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Evaluations

A Emap

A Festival Coordinators
A Media Trust

A Voluntary Arts England

A External agency on
behalf of the Cabinet
Office.
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Groups
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good

A 61 stating that they may* ©Good venue,
join a similar group
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Participants

A Up for Arts Bags
A 1020 surveys

p>>

Asked what the split should be
between amateur and national art by
the government if it had £100 to
spend- 75% thought it should be
spent on amateur arts

28 disabled people tried an art or
craft activityo 11 of them had
participated only once or less in the
last 12 months

71 people who had low or no
qualifications (less than level 2) tried
an arts or craft activity. They had
only tried one activity in the past 12
months.



