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Background of Campaign

A National campaign 

funded by the Cabinet 

Office through the 

Volunteering 4 All 

programme.

Delivered by

http://images.google.co.uk/imgres?imgurl=http://www.ipsos-mori.com/logos/cabinetoffice.gif&imgrefurl=http://www.ipsos-mori.com/polls/1998/panel98c.shtml&h=100&w=123&sz=5&hl=en&start=3&tbnid=KxuJxhzGzJhzgM:&tbnh=72&tbnw=89&prev=/images%3Fq%3Dcabinet%2Boffice%26gbv%3D2%26svnum%3D10%26hl%3Den%26sa%3DG


Aim of Campaign

Â To encourage and increase 
participation in the 
Voluntary Arts Sector

Â Reduce barriers to 
volunteering for excluded 
groups

Â Opportunity and immediate 
impact.



Multi-layered approach

Â Small grants

Â High profile festival

Â Mini festivals

Â Civic reception

Â Media Training 

Â National telephone helpline

Â A DVD

Â An I.T. portal

Â Consultation

Â Advisory group

Â VAE expertise

Â Partnership working.



Up for Arts

ÂDesigned pro bono by 

Saatchi and Saatchi.



Small grants

Â Only 21 days from launch of 

grant programme to closing 

date. 

Â Important to try and engage 

with the hard to reach 

groups

Â Applicants were supported 

by Voluntary Arts England

Â Many applicants òfirst timers. 



Grants

Â 117 groups applied for a 

grant

Â They requested a total 

of £73,367

Â 39 groups were 

awarded grants totalling 

£22,445

Â Average £575 per 

group

ÂGrant awarding panel.



Festivals

ÂMajor festival held at 

Metro Centre

ÂOver 250,000 shoppers 

per week

Â Voluntary Arts England 

took arts to places 

where people are 

comfortable withéé.

Â Imaginative and 

interesting.



Mini festivals

Â London Mela

ÂNewcastle Mela

ÂNorth West ï2 day 

festival in Penrith

Â Yorkshire and 

Humber ï1 day 

festival in 

Northallerton.



Ambassador

Â ñUp For ARTS is a great way 
to try something new and have 
some fun. It all started for me 
doing amateur dramatics at 
Backworth Drama Centre 

Â A passion for music and 
singing quickly followed giving 
me new horizons. Have a go at 
the Metro Centre, or visit and 
event near you and be amazed 
at what it could do for you.ò



Up for Arts at the Metro Centre

Â 200 performers

Â Over 100 performances

Â 39 arts and craft groups

Â 8,000 people

Â 4 day event.



Support and customer care

Â Individuals

ÂGroups

Â Training e.g. grant 

assessment and media

Â Follow up

ÂNational telephone help 

line.



Partnership working

ÂMedia Trust

Â Television

ÂRadio

ÂNewspapers

ÂUK on line

ÂCommunity Foundation

Â Local authorities

ÂCVS

Â The campaign 
demonstrated cross 
sectoral and cross 
departmental working

ÂòIt brought many 
people together for the 
first timeéé..ó



Promotion

Â 24 foot Lorry

ÂRobson Green

ÂCommunity Channel 
screenings

ÂOutside Big Screens

Â Tube and Bus stations

Â Leaflets and publicity 
materials.



Legacy

Â VAE gained experience

Â Gathered evidence

Â Training offered 

Â DVDõs 

Â I.T. portal 

Â Long term partnerships

Â Relationships built

Â Cross Government arts 
advocacy

Â òIt was important that this 
was not a hit and run 
campaignéé..ó



Evaluations

Â E-map

Â Festival Coordinators

ÂMedia Trust

Â Voluntary Arts England

Â External agency on 

behalf of the Cabinet 

Office.



Groups

ÂOn average each group 
spoke to 58 members 
of the public

Â 76 people indicated an 
interest in joining their 
group

Â 61 stating that they may 
join a similar group

Â òThe whole event was very well organised 
and succeeded in taking arts to the publicó

Â òGood presentation of all stage shows 
retaining constant interest throughoutó

Â òGood support from VAEó

Â òThe event went extremely well, 
organised brilliantlyó

Â òIt provided opportunities for a group like 
us to promote ourselvesó

Â òIt gave the public opportunities to taste 
different culturesó

Â òI felt the event was very well organised 
and entertaining, it seemed to attract a lot 
of attentionó

Â òGood venue, good layout, enjoyableó.



Participants

Â Up for Arts Bags

Â 1020 surveys

Â Asked what the split should be 
between amateur and national art by 
the government if it had £100 to 
spend - 75% thought it should be 
spent on amateur arts

Â 28 disabled people tried an art or 
craft activity ð11 of them had 
participated only once or less in the 
last 12 months 

Â 71 people who had low or no 
qualifications (less than level 2) tried 
an arts or craft activity. They had 
only tried one activity in the past 12 
months.


